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" roceﬁres and identification of effective Nudge measures

1. 4FEOFYSH—ROIOHBD,C =4 E2MDBHEDE ,C, =6, 10/5—>

= 5< 7 Create an explanatory flyer with a total of 10 patterns, including the number of
@n%ﬁﬂ}j /%'_"f"lfﬁz combinationspof two 31‘ tl}wle four nudge cards gnd the number of only one nudge card

2. 10V =0T ARG R G R Rl (RGT). S aRT 2GR e
given a unique explanatory leaflet:

3. [EEFIC, DB—¢LEAROFAERR, SEEHPHANOITIEN, BEAREME

M7, — KRS Subjects were divided into 10 intervention groups and a control group and each grou
Bt&j /7 FDHE Wasjgivenaunique explanatory leaflet. Jrop 2O Jretp

4. NI=2DERVCEATEERDERE, MRNBFYIN—FOML R
At the same time, we condjucted a questionnaire survey on the evaluation of this mobility,
behavioral intention;toregister.and.use;and.individual attributes.

5 c '?U_'EJJ%H;EE:E}) LOD}E}:HE Estimation of behavioral intention model

Follow-up survey to see if there was behavior change after several months, and
identification of hudge cards that are effective in behavior change

XEIfFIRF DR
1) AHZZEFACLTE, YD HITHENESCEEML, EBROITEIESCFHEUDNERL
2) EASTORBRRERDDSS, A-2: 12271 J5%ET, E-1: TIAMEREDERNER
X Findings of existing studies
1) For conversion to public transportation, nudges are effective in changing behavioral intentions, but do not lead to actual

behavioral change.
2) Among the components of EAST, A-2: Incentive design and E-1: Use of default functions are useful.



BAFIAFTEDLEER

EH o (2022JCOMM)

Compared with other research

P EEHR

RCT

EASTICE D < 6FEDNudgeh— K &
2B AEHEIC L BEH21/8% — >~

A-1: Bz 5]<
AT 4 TEERE
LT 7 4L M EERED EA
NADRA IV
CIRENA T R AEEE
SR E ORI

1) EASTHEREZD S b
A-2: A vt TF 4 Tkt
E-1: 774 FEEDER
v =lss

2) NudgelZ{THIENZERIC
721, EITBIERIC

¢ — = m >
RO e PO

EE=E)
=S = TONOY VAR

R DOITER

AN RE

BEF

REFE

Nudge#1— F

EASTIEH

Nudge D3hER

EBTHRD [D5—& LREX]
FRER - HEMXDER
AR/ BOBEE /BT 7 — b
RCT

EASTICE D C4FEDNudgeh— K &
2MHEABHEIC L D10/ 8K — >
A-1: B85z 5l <

E-2 : @mEIAERORD

T-1: NADRA T

S-1: =R OIRTR

? 7




7 — N DR N

Survey design and implementation
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